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The Marketing of Barack Obama

STRUCTURED ASSIGNMENT (SA)

SAhas a set of logically sequenced questions based on a specific case study. These questions are
meant to enhance the logical and analytical skills of the students. Students are advised to attempt
a SA only after they have acquired a reasonable conceptual understanding as indicated below.

PREREQUISITE CONCEPTUAL UNDERSTANDING

(@ Understanding the strategic planning process in marketing — “What is Strategic
Marketing Planning?”, http://www.allen.com

(b)  Understanding the considerations in segmenting markets and selecting target markets
— Philip Kotler, “Marketing Management”; Prentice-Hall of India Private Limited

(c) Understanding the issues in branding — David A. Aaker and Erich Joachimsthaler,
“Brand Leadership”, Free Press, 2000

(d) Understanding the growing importance of online marketing — “How companies are
marketing online: A McKinsey Global Survey”, http://www.mckinseyquarterly.com,
September, 2007

Structure of the Structured Assignment

Section Title of the Section Number of
Questions
I Strategic Planning 1

1 Market Segmentation and Market Targeting

I Branding

v Online Marketing

RN DD

\ Marketingof Individuals

- J

This structured assignment was written by Manoj Sadasivan, IBSCDC. It was prepared to accompany the case ‘The Marketing of Barack
Obama’.
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| INSTRUCTIONS TO THE STUDENTS I \

This assignment should accompany the case on The Marketing of Barack Obama developed by
IBSCDC.

. The learning from this SA can be enriching if it is attempted after having a prerequisite
understanding of concepts outlined in the previous page

. Start working on this assignment after carefully going through the case and grasping the
significant aspects of the case, including the “central dilemma’

. Refer to the case as often as needed, when you are working-on this assignment. This is an
“open book” assignment

. Write your answers in as much detail as possible. Do not write cryptic or too brief answers
in telegraphic language

. Attempt to answer all questions in all sections

. For a few questions, there may neither be ‘one’ answer nor a ‘correct’ answer. Therefore,

give your analysis and logic wherever required..Develop your answers in an integrated
manner drawing from your complete understanding of the case

. Use extra sheets, if necessary

. The time limit for completing the assignment and the weightages assigned to each section
in this SA for the purpose of grading will be announced by the instructor.

For Use by the Student

Name of the Student
Enrolment Number
Programme

Course

Name of the Instructor
To be Submitted on
Signature of the Student
Date

For Use by the Instructor

Grade Awarded/Marks Awarded

Remarks

Signature

Date :

\_ /

www.ibscde.org




Thao Maorkaotinag of Doracl Ohamg
9

Strategic Planning

1.  Whydo you think Obama’s strategic planning played a key role in hise
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Market Segmentation and Market Targeting

2. What are the requirements for successful segmentation? What are
segmenting consumer markets?
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3. How was segmentation and targeting used effectively in the marketin arack
Obama?

g,

<
&
O

Yo
(<,

g




The Marketing of Barack Obama

Branding

4.  What are some of the characteristics that extremely successful bran
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5.  How was Obama turned into a power brand?
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Online Marketing

6.  What are the various tools of online marketing?
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7. How did Obama use social networking to organize the biggest ever volun roup?
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Marketing of Individuals

8.  How would you plan to market Rahul Gandhi as the next prime minis
of the Congress party?
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